SMEs go e-sawvy,

spend more on

infotech:
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The total size of the Indian
small and medium business
(orenterprises) isestimated to
be 35 million units, with retail
alone contributing to 52% of
the total landscape. The IT
spend in this segment for the
yearended March 2008, isesti-

i

The IT spend in
this segment for
the year ended
March 2008, is
estimated to
be around $6.6 bn
and setto
grow further

mated to be around $6.6 bil-
lion (30% of the total IT spend
in India) and set to grow fur-
ther,said ZinnovManagement
Consulting, aleading manage-
ment consulting firm in India,
mentioned in its latest study.
The ease and affordable
availability of technologies is
driving the overall technology
adoption among the SMBs fra-
© " yhich is evident from
hat India already has

TTeS companies that
)% PC penetration.
internet is growing

report

witha CAGR of46%forthelast
seven years. The work identi-
fiesanumber of macro and mi-
cro economic factors that
would impact the technology
adoption in the sector and
would become the reasons
forgrowth.

The study pointed out that
increasing pressure due to
globalisation of trade, afford-
abilityof technologies atalow-
er cost, increasing inernet
penetrationareamongthema-
jor reasons for the SMBs to go
forIT. Itisevident from the fact
thatahost of Indian and multi-

national IT companies have |

started focusing major on this
sector, which holds enour-
mousbusiness potential.

Pari Natarajan, Chief Exec-

utive'Officer, Zinnov said, "In- |

dia's explosive growth today is
driven by its burgeoning SMB
sector, which is experiencing
revenue increases and double
digit growth. Greater employ-
ee mobility, increased compe-
tition and expansion in terms
of office locations have further
pushed more SMBs in India to
embrace IT and the Internet.
Infact government has re-
alised the potential of this
growing segment and is now
trying to further develop this
sector. Most of the big players
in the industry, irrespective of
the vertical they belong to, are
eyeing this ever-growing lu-
crative market and are aggres-
sively formulating strategies
to tap it. All in all, the Indian
SMB sector surely promises a
verypositive growthstory."
Inordertoface the competi-
ton face from the low-cost
countries such as China,
Bangladesh and other coun-
tries, Indian SMBs have decid-
ed to allocate sizeable part of

their ~ revenue  towards
IT spending, the study
pointed out.




